Serving Your U.S. and
Worldwide Research Needs

l PMARKET PROBE INTERNATIONAL, INC.

) 805 Third Avenue)\11tFloor
New York, New York 10022

Tel.: (212) 725-7676
Fax: (212) 725-7529

E-mail address: info@marketprobeint.com
Website located at http://www.marketprobeint.com




Our History

Market Probe International is proud to.be
celebrating 40+ years of-service to the market

research community.

We provide a full range of research consulting,
data gathering, pregramming, tabulating and
analytical services.

All of our services are available on an as needed
basis forqualitative and quantitative
research:



Worldwide Headguarters:
In.the Centerof/New York City

805 Third Avenue, 11" Floor

New York, NY 10022
Tel.: (212) 725-7676
Fax: 212-725-7529
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Telephone Call Centers
USA
70 CATI Stations, All'Web Enabled
Access to 500+ Other Phone Stations
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International Telephone Call Center

Headquarters.in Barcelona, Spain

70 CATI Stations¢ All Web Enabled




What Makes Market Probe International
UNIQUE

Market Probe Internationalspecializesn serving
the international research community and has
done so for many years.

We conduct researcthroughout the entire US
on behalf of overseas consulting firms as well as
our US-based clients

We coordinatanternational studies throughout
the world for major global clients.




Commitment to Quality, Timing and
Pricing

Market Probe International is widely respected.for
offering a consistently high quality of market‘research

support.

90% of our business is generated from repeat clients and
referrals.

We recognize the value gbmmitmentt o o wur » c.
needs.and wishes.




Worldwide Partnerships with Commitment to
Excellence

Market Probe International’has established effegtive
working relationships with' togflight research organizations
around the world. In addition,...

A  Market Probe International is the U.S. member of GlebalNR, an
association of independent research.ecompanies operating
throughout Europe, Asian.Latin America and‘the United States.
Alan Appelbaum is proud to sit on the Board of GlobalNR.

A Market Probe International has a close partnership with many
Independent research companies operating throughout Central
and South America covering most LATAM.

A Market Probe International has a well-established network
association of independent research companies operating
throughout Asia and the Pacific Rim.
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Market Probe International Services

Market Probe Internatiomal offers a full range of
QUANIITATIVE AND ' QUALITATIVE research

seriNlI ces, /Myeaturi mge
A Comprehensive quantitative and qualitative research
services

A State-of-the-art in-house capabilities in data processing and
database management

A Extensive industry specific research experience, in airlines, travel,
computers and technology, publishing, automotive,
advertising/communications, pharmaceuticals, retailing and
human resources

A Commitment to timely performance, open communication and
high quality
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Mar ket Probe | nternat

A~-Mar ket Probe “I'nternati onal
ability to communicate ¢learly with clients:, By
assisting our clients to-develop specific detailed
objectives for each project, we are able to
recommend appropriate methodologies and data
gathering tools which will ensure.that management
receives sound, actionable market planning
Information.

A Mar ket Probe I nternational 0s
Incorpoerate a written report of the findings including a
management summary of highlights. Our reports are
written in a clear, non-technical style and are delivered in
a timely manner. Reports include custom color graphics.
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Expertise in Diverse Consumer and

B2B Catedgories

Mobile;communication products
Consumer electronics
Household appliances
Fragrance and cosmetics

Ad and Communication Testing
Pharmaceutical

Automotive

Publishing

Financial



Company Directors

Ihe princi pals of Mar ket
research experience.

B

Alan Appelbaum Gabe Galgo

President and CEO Executive Vice President
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Alan Appelbaum

President & CEO

Alan Appelbaum is the President and CEO of Market
Probe.lnternational. He has contributed research
design, consultation and analysis on\literally thousands
of studies implemented in the US and worldwide.

Alan'is on'the Board of Directors of GlobalNR an
International network of market research consulting
firms. He is aquantitative researcher as well as
professionally'certified moderator and'member of the
QRCA, American Marketing Association, the Market
Research Association and ESOMAR:

Some of the major categories covered include
publishing, travel and tourism, advertising
communication, consumer electronics, mobile
communications, pharmaceuticals, fragrance, beauty
aids and automotive.

He has broad expertise with all aspects of research
design, data gathering and analytics. He has been a
guest lecturer at ESOMAR conferences, IATAN and has
written articles for Marketing News, published by the
American Marketing Association.



Methodologies

Market Probe International utilizes a complete range of

Methodologies In conducting research for its clients, including
both...

Qualitative Methods
Focus Groups
One-0n-One/ In-Depth Interviews
Mystery Shopper Studies
Gang surveys

Quantitative Methods (Continuous Tracking or Ad Hoc)
Online Surveys
Telephone Surveys via CATI
Face to Face Interviews (In-home/office)
Intercept Studies (in malls, in airports, etc.) using CAPI
In-Store Studies
In-Flight Surveys (tracking, seasonal, ad hoc)
Mail and other self-administered surveys

Statistical Analyses . “MARKET PROBE INTERNATIONAL, INC.



Utilizing New Technologies

Market Probe International Is increasinglynvolved
In empleying new and-emerging technologies Iin
serving ouruclientiso r es

A Camera within a camer&ideo for usability tests

A Online video conferencin@f focus\groups and irdepth
Interviews

A Usingdigital recordersto assist with mystery shopping

A Installing security video cameras in homés monitor
household activities for ethnographic research

A Access tmptical scanningtechnology for processing high
volume studies and to create/expand databases.

-lj"'-"'MARKET PROBE INTERNATIONAL, INC.



Online Research Expertise

Market'\Probe Internationalis /known for providing timely
and accurate online survey research. Our fully integrated
software system enables us to meet the tightest'scheduling
deadlines.

A We have some of the best and most experienced online
programmers in the market research industry. \\We
predominantly use SPSS MR Interview and Confirmit

online interviewing software.

A Our surveys can include full motion video and audio as
well as Web pages and/or print ads.

A In additional to tabulations and analysis, we can provide
data files in ASCII, SPSS, Excel, Access and other

form atS “MARKET PROBE INTERNATIONAL, INC.



Custom and International Online Surveys

Our eustom online services include individual and clutter ad
evaluations as well as.frame by frame monitering of
feedback te.visual stimuli

A Market Probe International carries, out-online surveys with
hundreds: of thousands of individuals each year;
Including business and healthcare professionals as well as
with all sorts of‘general population and targeted
consumers.

A We often conduct multi-national studies incorporating
many different languages and market specific stimuli.

| 'MARKET PROBE INTERNATIONAL, INC.
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Senior Research Manager and

Wayne Meyer

In-House Moderator

Wayne is a Research Manager at\Market Probe
International. His duties include all. aspects of
major gualitative and quantitative research
projects, including questionnaire design,
recruitment, facilities, moderation and
reporting/analysis.

He has managed numerous qualitative in-depth
interviews (in-person, videoconference,
telephone), ethnographic studies, and focus
groups covering such major categories as 3D
technologies, consumer electronics, mobile
communication, automotive, healthcare and IT.
He has expertise in management and
moderation of usability testing and IDIs using
eye tracking equipment as well as neuro
marketing technology.

He received his BS in Economics from The
University of lllinois.



Targeted Respondent Groups

Our studies have been conducted among an extensive range
of consumer and busines®-business Target Markets and
Audiences- In the U.S. and throughout the world.

Business Professionals:

CEOO s, CFOO6 s, Seni o« | ev el execut.i
decision-makers

Dealers/ retail salespersons
Store buyers, physicians, IT managers, OEMS, etc.

General Consumers: Car owners, students, product users, store
shoppers, recent purchasers, patients/sufferers, etc.
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Types of Studies

Our studies have covered the broadest spectrum of subjects
and issues.

A Adveértising Awareness. PenetrationCommunication,

Reactions, etc.
For overall campaigns and for specific TV and print

advertising programs.

A Analyses.of Trade-Offs and Preferences

A Awareness, Usage, Attitudes, etc., including Customer
Satisfaction and Retention Analyses
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Behavior/Operating Patterns and Decision Ceiteria

New Product and Service Development, including
Concept Testing and Evaluation

Quality Assurance Programs
Evaluation of employee performance and employee
sales incentive programs
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A Employee.Evaluation Studies

Employee satisfaction and retention measurement,360°
evaluations, feedback programs, service provider evaluations

A Analyses of Effectiveness of Various.Sales Promotion/and Employee

Incentive Programs
Including measurement of net incremental/dilution impact on
revenues.

A Attitudes and Opinions

Over the past decade, we have conducted many studies related to
awareness, usage and perception of avariety of products and
services. These studies have been conducted directly for

manufacturers;service providers and/their advertising agencies.

“MARKET PROBE INTERNATIONAL, INC.



Current and Recent
Pharmaceutical/Healthcare Assignments

Online Medical Studies

Evaluation of concepts, new product names and
advertising among such diverse.types of patients as:
Diabetics
Arthritis
Rheumatism
High triglycerides
Mothers of infants
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Current and Recent
Pharmaceutical/Healthcare Assignments (continued)

Incontinence Product Testing

Objectives: To evaluate new-and improved products designed
for individuals who suffer from bladder weakness.

Responsibilities:

Recruiting incontinence sufferers, shipping test
products and digital scales, recording diaries,
telephone callback interviews, preparing Access

data files

©  'MARKET PROBE INTERNATIONAL, INC.



Major International I'T Studies

Market Probe International has had the privilege of
coordinating many worldwide. studies on behalf of
Mierosoft. These studies have including gauging current
sentiment among Microsoft OEMs/and providing a
barometer of current marketplaee conditions among
businesses, educational and governmental institutes.

The countries'covered Include:

France, Spain, Germany, Italy, Russia, China, Hungary,
Poland, Czech, Sweden, Taiwan, Japan, India, Israel,
Romania, Turkey, Brazil, Argentina and others.



Turf Analysis

A statistical measurement-of Total Unduplicated Reach
and Freguency.

A Used.to optimize the mix of features, services, ete. which
will attract the largest number of'customers with the fewest
number of entries or varieties.

A Determine optimal media mix

A Calculates thedincremental value to the full line as each
new/additional/potential variant is added.

A Provides the fi b ef siot various options.
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Qualitative Research

Focus Groups« & | DIaos

A. Traditional and long format [creative ideation, siyypnosis]
Arargets range from moms and-working professionals to teens and
Kids

A Range of settings
A-ocus facilities - lounge rooms, normal rooms, large rooms for
product displays and gang surveys
AExternal settings - shopping excursions café chats, buddy group

A Incorporate digital tools and ethnographies for 360 view
of target and his/her lifestyle

A Standard or custom options

AMarket Probe International executes US research and can also

advise on strategic approach I‘:I-J_..l-'_f"-"'MARKET PROBE INTERNATIONAL, INC.



Qualitative Research

Focus Groups & | DO s

A Engagement approach to moderating
MPersonalized approach to form group cohesion, comfort
Meep path of probing pursued

A Client centered, collaborative approach
AClient communication key - adaptive and responsive to changing
needs during course of research

A Highly strategic
AOngoing strategic downloads during course of project, intensive
debrief, and analytical report deliverable
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